Cloane DellDrto, '

Ctreamline

HOW TO TELLYOUR STORY







[he overwhelming mafority of ¢pecial

dictricte cerve their communitiec well

and are a better choice than invector-

owned vtilitiec and cervice providerc.

Now: How to tell it?




https://avalaunchmedia.com



http://www.youtube.com/watch?v=0Mt15QDVWoQ
https://avalaunchmedia.com/
https://www.youtube.com/watch?v=0Mt15QDVWoQ
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Make it personal

o Include employees, board members, or volunteers in the ctory

Cormect the ctory to commamtg memberc -

the more specific, the better

WAﬂ doec-thic- -mafter o the rga_dery —————
DO&(’ It ﬁﬁrBCt them n any Wa_y, -

+ How do yf?_é ‘wa_n 7 them to feel after t@éf/!"z@r__

hearing your ctory?




Make it digestible, m«a{ memorable

~—— o Usce headings to break sections or topics up

Tcy_ fo éeep Figures and Factf Facf/“:-'gf( anq/ easy to

B, e - - - - —————— ——

digect 6*‘ (ographics, bullet points)

R o Ctart with the ‘lede” am//or -‘-‘nut'ykayaﬁ‘”“" S— .




[he lede [or lead into your r?‘ary]

The origin of the lede’ dates back to the middle of the twentieth
century, where its popularity as clang for a newspaper ctorys

~——firet centence ée‘gan fo grow and circalate arovnd newroome.
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S Much more
il like a press

releace

The Summary lede

\ bnown ac o straight’ or direct lede,’ thic type delivers afl the

ial pointe of the ctory right away, immediately giving the




[he feature lede

So great for
ctorytelling!

Also known ac a delayed’ lede, thic type paces the facts of a

ctory, cetting the scene, weaving together a narrative, and

~delivering the information o the reader more in the r@f‘fa -

chort ffary éefore ac/dreccmy the main pomt




[he feature lede

These ledes can be more emotional appealing fo a reader e sence

of empathy in order to hook them info the cubject matter.

- ﬂléy _CA; -5-]9—?_/5;’;8 a 7ae‘§f,'}>“u to ‘the /fed—den _e—:;nit"fc/‘n-g ﬂme_m fo

continve on as they read fo reveal the ancwer.
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The feature lede in action:

It's all around you, all the time. Tidily rolled up next to the toilet when you wake up in the
morning, handed to you at the corner cafe with your morning coffee, all over your desk at
work, and surrounding much of the food you buy at the grocery store before heading home.....

— Dan Murphy, Christian Science Monitor




[he came ctory, camm@ry—/ea/e ctyle:

Due to a shortage of paper goods, and In an effort to reduce paper waste, the city has
adopted a new ordinance that makes grocery stores charge 10 cents per paper bag.




[he nut gm,bA:

o In American journaliom terminology, a nut graph (or nutchell

paragraph) ic a paragraph, particvlarly in a Featwe ctary, that

—explaing The news valve of the ctory.

« In biz g’peaé t/uc m:ght be re/atec/ to tAe 3 0 cecaud e/euatOr
pitch. It lays ouvt the “why” for comeone to continve reading.

- It may fa//ow t/ne /ea/e or ée ucec{ as the /ede

— e



[he nut gra,bh in action:

State officials are developing new water-use regulations for retail water agencies in

response to legislation signed by Gov. Jerry Brownin May 2018. Senate Bill 606 and

Assembly Bill 1668 were intended to help California better prepare for and respondto..
droughts and climate change by directing state agencies to adopt water efficiency rules.

—(Why do I care-about bill numbers? Moving-on...) s BT T———

A prominent report about new water conservation regulations passed in-May 2018 said-
_there was a statewide mandate not to take a shower and do laundry on the same day,

and that eﬁéghgpé—rson would be limited to using a certain amount of water indoors.

(Wait, what? Do | have to choose between a shower and doing laundry?)
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-' ' [ ve learmed that people will forget
what you said, people will forget what |

you did, but people will never forget
how you made them feel.”

- Maya Angelou j
). Y VvV L




~ | Ctorytelling methods

x —
— o You can ctart with a ctatement 7aer7‘/'oh, interecting

— fact, quote, or even a mini story inside of a story.
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~ driving rates higher. G

START WITH A STATEMENT

Wonder why your vtility rates are going up:

an obeecure state commicSion

BY NEIL MCCORMICK —————

As more Californians find themselves fa
costs for essential household needs, such as
sewer and electric service, most reS|dents are
that an obscure state commission |s playing




ST A BACT

" Wonder why your vtility rates are going vp? It could be an

| obscure state commission

~BY NOT NEIL MCCORMICK 7 77 7 i innin ninnnnikid? ——10100—2?~/—tDtAn@:7¢1 t i

On average people in Colorado have seen thelr water

| 5 tes go up 8,000%* over the past five years, and it's all
31 e to mandates being passed on to local government by

* he State, where they force agenC|es to comply W|thout

rowalng any funds to aSSIS’[ them

~Yhicic not actually a fact



START WITH A QUOTE:

Wonder why your otility ratec are going vp? It cc U

obscure state commission

~BYNOT NEILMCCORMICK E— S ”—!1 *L)

e dotwant o pass e QP mﬁ—r% _
many of whom are already strugliag«m y. But the

state has given us no choice,” said Joe Smith, General

Manager of Acme Water District. “The state mandates

~ justkeep coming, and there’s nothing we, or our
customers, can do aboutit”




~ BY NOT NEILMCCORMICK

START WITH A STORY:

Wonder why your vtility rates are going l//"{%g

obscure state commission

- Mary Smith has been worklng two jObS for as Iong asshe

rising cost of utllltles makes it |mpOSS|bIe to make ends o
meet otherW|se




O DITCH ALL OF THAT
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https://youtu.be/qI_gIlCAwLk

Dtatzcts lnmwet I 3 st amatin Rtore

PRI N Frrea'e ong

Dhusaices help swin comsrmnitios grow
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http://www.youtube.com/watch?v=qI_gIlCAwLk

What reconated with you moct?

Diferent approaches will work best for different topice, of covrce

et e o



Ym‘ ve %
thé ctary,
now Aa‘

Coct effective
ways to get
the word out



#SpecialDistrictStories
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WEEKS 4-b:

GETTING THE WORD 0UT /
GUERRTLLA MARKETING
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