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Their attention span is 
less than 8 seconds, 
no wonder they’re 

confused.

Wait, what? 
That’s BS.

Awww.
Poor

humans.

Humans think 
we have an 

attention span 
of 9 seconds.



Website stats
• 8 seconds to grab attention
• 5x more people read the headline than body content
• People read ~ 20% of the text



• People do not read in a linear, down-the-page way. 
• They scan to see what grabs their attention, then 
skim the content that specifically interests them. 

–oxforddictionaries.com

Reading on screen is completely different from 
reading words printed in books or newspapers. 



Nearly 46,000 people shared 
this post, many quite earnestly:

Example



NEW YORK, NY – A recent study showed that 70% of people actually 
never read more than the headline of a science article before 
commenting and sharing. Most simply see a headline they like and 
click share and make a comment. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nullam 
consectetur ipsum sit amet sem vestibulum eleifend. Donec sed metus 
nisi. Quisque ultricies nulla a risus facilisis vestibulum. Ut luctus 
feugiat nisi, eget molestie magna faucibus vitae. Morbi luctus orci eget 
semper fringilla. 

News

Study: 70% of Facebook users only read the 
headline of science stories before commenting
By SP Team on March 5, 2018

http://thesciencepost.com/category/news/
http://thesciencepost.com/author/sciencepost/


TL;DR



Spreadin’ the Word: Ensuring Your Website is Your Voice
• Make your website the authority (even if you use social media heavily)
• Keep your site updated and make sure content is posted there before 

sharing via social or email
• SEO matters - you can only control the conversation if people can find 

your site
• Methods for being “found” - search engine friendly, 

submit your site to the search engines, 
have an XML sitemap

https://acmemud.specialdistrict.org/about-the-acme-municipal-utility-district


Make long content easy to consume 

• Text width: 10-15 words per line
• Break it up: headings, icons, quotes
• Use infographics for data-heavy content
• Use images to orient
• Scrolling: no longer taboo*

*but 5% still won’t scroll



Make long content easy to consume 



Make long content easy to consume 



Spreadin’ the Word: 
Using Email



Writing emails
• Clarity of purpose
• Short, simple, and to the point
• Subject line: 6 - 10 words



Spreadin’ the Word: Tips for Writing Email Subject Lines
• Write the subject line first.
• Keep it short, simple and focused. 
• Place the most important words at the beginning. 
• Eliminate filler words. 
• Be clear and specific about the topic of the email.
• Use logical keywords for search and filtering.
• Communicate deadline(s).
• Don't start a sentence in the subject and finish it in the email's body. 



https://cdn2.hubspot.net/hubfs/53/100%20Email%20Subject%20Lines%20We%20Actually%20Clicked.pdf


Writing emails
Know your audience

• Boss, government official – more formal
• Coworker, CSDA staff, Sloane – less formal

Know your goal
• Do you need them to take action? (If yes, make it easy)

(way)



Email statistics
• 64% open based on who it’s from
• 47% open based upon subject line
• Your first line of text is often 

as far as the reader gets



Spreadin’ the Word: Make your Emails Easy to Parse
We’re expecting twice the number of attendees at our annual chili cookoff as previous 
years, and we’re hoping you’ll be an event sponsor again!

• Saturday, July 5, 10am until 6pm
• Sponsorship cost: $100
• We still have your banner for display
• Just reply to this email to sponsor

If you have any questions or want to send new a new banner, I’m happy to chat, 
and thanks in advance for your support! Once we get your reply we’ll send an invoice.

Sincerely, Sloane



Spreadin’ the Word: Make your Emails Easy to Parse
We’re expecting twice the number of attendees at our annual chili cookoff as previous 
years, and we’re hoping you’ll be an event sponsor again!

Date, time and location
Saturday, July 5, 10am until 6pm.
Begins at Sutter Park with a parade that winds around to the library for the cookoff.

Sponsorship information
Sponsorship costs $100 and includes display of your banner, as well as one complimentary chili 
tasting. We still have your banner from last year, so if you don’t need any changes we’ll just 
hang that.

To sponsor all you have to do is reply with “yes” and we’ll mail you an invoice.
Sincerely, Sloane







#SpecialDistrictStories



What you do is important.
Tell your story.



Thanks!
Resources:
• TED talks on storytelling
• Start with Why - the book, and the online class
• Storytelling books, articles, tutorials and more
• The Before I Die project
• Extra social media resources (including policies)
• 100 Best email subject lines

http://ted.com/playlists/62/how_to_tell_a_story
https://www.amazon.com/Start-Why-Leaders-Inspire-Everyone/dp/1591846447/ref=sr_1_2?dchild=1&keywords=start+with+why&qid=1603761387&sr=8-2
https://simonsinek.com/InspireU#/classes/15194
http://feveredmutterings.com/storytelling-resources
https://beforeidieproject.com/
https://engage.getstreamline.com/social
https://cdn2.hubspot.net/hubfs/53/100%20Email%20Subject%20Lines%20We%20Actually%20Clicked.pdf


Questions or comments?
sloane@getstreamline.com

Additional webinars:
getstreamline.com/webinars

engage.getstreamline.com/story

mailto:sloane@getstreamline.com
https://engage.getstreamline.com/storytelling

